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VISUAL DESIGN

Email, social media, and homepage marketing assets for products ranging
from fashion, beauty, and home goods. Furthermore, | was responsible for all
packaging design, templates, and styleguides for Italic’s beauty products.
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BETTER TOGETHER

Introducing
Italic Bundles

There's a new and easy way 1o shop luxury and save extra money in the
process. Italic Bundies bring some of our top-rated products together
50 YU Gan get mare whils you spend (even] less,

Save $10
- When ou
Glaze Knives Bundle  sunce

$55- 345

® incluchis our 8 Chad's Knifiy, 8 Serratod Knife, and 5° Utility Knife
all 100% forged stainiess stel and kaser polishad for 2 fing finigh,

slated for your unique need and
ith premium irvgrégients to
complexion's full potential.

Hand Wash &
Hand Lotion Bundle
$36.$30

Get bath the Hand Wash and Hand Lotion and chacse from our twa popular
land equally amazing) scents — Bergamat & Lily o Vieket £ Sandatwead, NS
douible the Fydration at 3 fraction of the price.
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Elevated Showers Are Here

Hotel-Quality at Home

Serene Bath Mat

Serene Towels

Serene Bath Mar 1900 054 Serene Bath Sheer

o8

(‘1 00% Organic Cotton>

(800 GSM Weight}

(Woven Loop Con struction}

<Oek0-Tex® Certiﬂ'ed}

1 - EMAIL
2 - IG STORY
3 - WIDGET

Serene Towel




-MAIRTEMANCE

Lexi Suede Jacket Lightuweight

meets heavy duty.
£2!

Margot Leather
Trench Coat

Leather Trench Coat

SHOP HOW =

Cashmere Wool
Cocoon Coat

SHOP MOW —>

1 - EMAIL
2 - IG STORY
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PRODUCTION & ART DIRECTION

Nike PDP+ photography is an enhanced editorial set of images supporting the
regular PDP (Product Detail Page) content on Nike.com. The images allow
an opportunity to highlight a specified benefit of the garment while bringing a
lifestyle quality to Nike’s digital retail space.
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ART DIRECTION

Art and design direction for GOAT’s “Case Study” sneaker unboxing series.
Using the lab as the setting, the visual direction playfully references the periodic
table and diagrammatical scientific drawings to point out noteworthy details of
each shoe as the scientist examines the shoe.
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DESIGN & EVENT PRODUCTION

GOAT’s “Nice Shoes” activation at Hypefest 2018 in Brooklyn, NY utilized the
app as a device for a sneaker scavenger hunt. A large LED screen at the two-day
festival displayed real-time information about the game: a countdown ticker, the
shoe to look out for at the hour, fun facts about that shoe, and a winner’s board.
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ART DIRECTION

UNIQLO AIRism
AlIRism is Uniglo’s summer innerwear that aids in keeping cool in warm weather.
Completed with the team at MP Creative, our challenge was to make AIRism
appealing by placing the garments in context to better explain what it is and
teach consumers how to wear it. As it is a puzzling idea to wear an additional
layer in order to keep cool, we had to ensure that styling (Jodie Barnes) and
photography (Geordie Wood) clearly convey airiness and lightness.



ART DIRECTION

UNIQLO Spring Summer 2017
Uniglo’s criteria for Spring Summer 2017 was that the photography express
different emotions, yet remain quiet and minimal due to the fact that these
images had to live both in-store and editorially in the LifeWear Book (see next
page). We decided to have Charlotte Wales shoot the collection because of her
fun energy and ability to engage with the models, and the models pose in front of
a minimal set that allows for subtle layers of color, shapes, and shadows.




DESIGN

UNIQLO LifeWear Book SS 2017
The LifeWear Book is Uniglo’s globally distributed catalogue with an editorial
twist. | spearheaded the new design direction to editorialize the content because
the purpose of this book isn’t only to sell product, but to also teach readers more
about the Uniglo brand, technology, and lifestyle.

The
LifWear
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A Life'ear Gusde fo Jeans. The Undold Siory of Aiftam
‘ol Asias B Terwie Player Kl Mishiker

The
LifeWear

Homework

Evecinsse ble b @ besion,
wee s cisihes bes belp hids learn.
Fmpare by et e




P I N - U P

As graphic designer and content manager at PIN-UP magazine, my involvement
oscillated from brainstorming ideas for stories with a multitude of contributors
alongside founder/editor-in-chief Felix Burrichter, to organizing and art directing
photoshoots. Furthermore, designing the content into print form—expressively
yet structurally with design director Dylan Fracareta and Erin Knutson—that
significantly added to my already colorful role at PIN-UP.

Kelly Wearstler
Kulapat Yantrasast
Carla Juagaba

B(!O.f\ for Archrf.aciu
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DESIGN

Spreads from PIN-UP 17-22
Putting out a beautiful magazine doesn’t end with quality photography and
eloquent and witty text, especially at PIN-UP. The rule of thumb is that the
layouts remain as sophisticated (if not as wild) as the content. The typography
may be a particular and peculiar challenge to the average reader, however a
titillating view for the curious onlooker and design aficionado...all for your
architectural entertainment!
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In the early 1970s,
Catalan artist
Antoni Miralda

was among the wave of young creatives who
took advantage of the cheap rents in the old
manufacturing districts of Lower Manhattan. And it
was in Tribeca, at 217 West Broadway,
that he later opened El Internacional BOOK
Tapas Bar & Restaurant. The subject of a glorious
new book — El Internacional (1984-1986): New
York’s i ich — the leg y
restaurant, in its short but intense two-year lifespan,
was as much artinstallation as eatery.

space of Teddy’s,
a former nightclub G
with alleged mob
ties, Miralda paired with chef and fellow Spaniard
Montse Guillén to serve tapas to artists and
non-artists alike, while also enlisting them as
performers in curated rituals. In
CLUB " its constantly changing décor,
diners might be illuminated by candlelight or
cheap fluorescents bouncing off a glitter ceiling,
descend acrylic stairs with encased wedding
cakes, be serenaded by blaring conch shells, or
watched over by chrome-horned

Published by Miralda’s own Food El Internacional B animal skulls and a cutout of

Cultura foundation, and dizzyingly ~ (1984-1986): New York’s  Ronald Reagan. Word got around

laid out by celebrated Spanish Archaeological Sandwich, g ick|y and the restaurant’s
edited by James Casey

design studio Bendita Gloria, New
York’s A
deftly captures the spirit with which

Miralda ran El Internacional, deluging the reader
with 272 pages of imagery and information plucked
from the restaurant’s prolific archives. Leasing the
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EMPIRE

and Angelo Palma (Editions

regulars soon counted 80s art and
Cultura, 2017, pop-culture royalty such as Jean-

ultura ) Michel Basquiat, Pina Bausch,
David Byrne, Umberto Eco, and Grace Jones.
A decisive moment in the development of El
Internacional came when a series of renovations

revealed original 1920s mo: from the build-
ing’s first iteration as a ng hall serving
traditional German fare. Miralda remembers:
“When we uncovered the original European tiles
on the wall, it was as if we were literally chewing
and swallowing layers and layers of a savory ar-
i ich. Piercing, i
and picking through textures of the 1950s and
1960s, removing the cable conduits and wire.”
But, behind the all-hours happenings, the ex-
perimental and documentary “video menu”
displayed on its monitors, and the “hand-picked,
sexiest” wait staff, El Internacional was a project
fueled by artistic passion. Accompanying the
book’s rich visuals are letters, press releases, and
manifestos which reveal a deep commitment to
i ion and i i Essays
by food historian Paul Freedman and others
testify to the lasting legacy of a space where even
sitting and eating could become an act of creation.

— NATALIA TORIJA
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PUBLIC WORKS

In fall of 2012, | entered the doors of then 4-years old Public Works as design
director to give the gallery’s branding a makeover and revisit its mission statement
with collaborators Wallo Villacorta and Chris Eichenseer. With a shift in Public
Works’ identity came a turn in its curatorial direction; it became pertinent | pivot
into the curatorial process to ensure that prospective exhibitions’ concept and
presentation see eye-to-eye with the new branding, and vice versa.




DESIGN

Public Works Publications & Print Collateral
Gridded off of what | call misaligned-alignment, this new design direction for
the design-conscious gallery reinforced the usually image-heavy content in a
unique and balanced fashion. In this case of misaligned-alignment, the grid’s
purpose wasn’tto lock in the content. Instead it posed as a low fence (or a dotted
line), where images and typography can jump about in relation to each other
until a balanced design was achieved.

- 13 Septambrer =
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Opaning Racaption
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Archizines LIVE Public Discussions + Sound Installations Saturday, 28 September
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- CrTrmm— DESIGN

* C [ publioworksgallery.com/exhibitions/synchrodogs/

Public Works Website
The default setting of aligning left, right, and center in html is no stranger to
Public Works’ rebranded website. The shift in alignment allows for each page
to have its own flow. To further distinguish one exhibition page from another, a
customized wallpaper conversant with the exhibited body of work embellishes
the webpage as the backdrop.
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ONLY REAL

Potar Jolitsch & Thecdors Darst work within s an ariist living and working in \
simulated realities and spaces using both WVienna. Hi holds an M Arch from the Academy .
analog and digital procasses. Both artists of fins Arts In Wienna whars ha has studied Art .
observe, process, and transcribe intanglble & Architecture. in 2014 he will be Artist in

whements onie perceptible reprosentations, Resklence al the MAK-Schindler House In Los

Jolitsch is concemed with the physical process ~ Angeles. Jelitsch has received the Marpanste

of visualizing ihe Invisitle virual strectures that  Sehdtie-Linotzky Award and the Outstanding

are pravakent in everyday e, For his Dats Astigt Award by tha Austrian Federal Ministry of

Drawings, ha uses his studio's Wifi bandwidth to - Art and Education. His work Is part of
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